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KITCHEN 
TRENDS ON 
THE HORIZON
2020 gave us little opportunity to see what 
kitchen trends would be filtering down to the 
South African kitchen industry from Europe. 
The international shows, as well as our own 
interior trend expos, were cancelled. Imports 
of new materials and colours was slowed. Our 
inspiration was limited to those few kitchen 
material suppliers who were brave enough 
to launch new ranges during the COVID-19 
lockdown. As such, we decided to reach out to 
our counterparts in the UK, the KBSA, to hear 
from them what kitchen trends were taking 
hold in the UK and Europe.

We spoke to Richard Hibbard (chairman of 
the KBSA) and Allister Reed (National Accounts 
Manager for the KBSA) to find out from them what 
they were experiencing in the UK and what we could 
expect to see influencing SA kitchen design trends 
in the future.

The move away from gloss to matte had already 
been seen at Eurocucina 2018 but now it is in full 
swing with each supplier trying to ‘out-matte’ the 
other. Super matte is the new term for laminates 
that reflect no light, are very durable, finger print 
resistant and are easy to clean. 

These matte finishes are most popular in dark 
shades. With lighting becoming more of a feature 
in the modern kitchen, it has allowed even small 
spaces to embrace the new dark matte shades. 
While we, in South Africa, are used to open plan 
living it is a fairly new concept in the UK with older 
homes being revamped to embrace an open lay-out. 

This too has facilitated the use of dark colours.
Grey has been heralded as the new white, with 

product developers bringing out a vast range of 
tonally-different shades. Grey combines easily with 
other colours and finishes so has become a firm 
favourite in the UK. Other colours that have become 
popular are black, dark blues and greens both with 
grey undertones. So, if you’re one to favour warm 
tones or cool tones, there is a grey out there just 
for you.

The use of one colour in a kitchen has also gone 
out the window. Most kitchens are now combining 
up to three tones and/or textures that help lift the 
finish and make the design more three dimensional. 
Splashes of brighter colour are also embraced, 
however usually are limited to a wall colour, hidden 
behind a pocket door, or through accessorising and 
appliances. 

The addition of a metallic accent has become 
a common highlight. This can be added in trim, 
splashbacks, cladding, handles, taps and sinks. 
Brushed brass is particularly popular and works 
well when paired with grey tones. The European 
market has the advantage of short lead times and 
transport distances which facilitates more custom 
accents. Many consumers in the UK are choosing 
their particular detailing finish and continuing this 
theme through the kitchen highlighted in feature 
handles, taps detailed trim, sinks, lighting features 
and cladding. 
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The inclusion of timber in the kitchen remains 
popular - wide grain timbers, smoked or dark 
stained in particular. Oak and stained oak is the 
most common finish. The use of stain can be seen 
to make ‘fantasy timbers’ – timber colours and 
patterns that don’t occur naturally but are invented 
through the use of stain and other products, to 
change the colour and enhance the grain, creating 
a unique look timber based product specifically for 
that kitchen. 

Solid timber is being see again on painted doors 
where the natural grain of the timber is allowed to 
appear through the paint colour giving a painted 
finish with fine grain patination. Solid and veneer 
timbers are more costly than the average painted 
or laminate finish, making it inaccessible to many 
customers; however, the developments in the 
printing of laminate products has made it possible 
for those who can’t afford real timber products to 
achieve a similar look through laminates that are 
equally as appealing to the eye. Digital printing has 
improved to such a degree that woodgrain laminate 
can be printed with a lifelike timber grain and 

texture, now offering consumers the sleek timber-
look in a vast array of colour variations, and at a 
pocket friendly, cost-effective price coupled with 
great ease of maintenance. 

For worksurfaces, the move to marble-look 
products and sintered surfacing that had started to 
emerge at Eurocucina 2018, is now the dominant 
trend. The marble-look can be achieved through 
various alternatives to real marble, that offer 
more durability in the kitchen. Marble, as a natural 
product, is exceptionally soft and porous being very 
susceptible to cracking and staining. This makes 
the majority of the marble variations unsuitable for 
use as a kitchen worksurface. The move to ‘marble-
look’ products has taken the beauty of marble and 
combined it with more durable, composite materials. 
Many quartz ranges now include a marble look, as 
do sintered surfacing ranges. Solid surfacing too 
now offers this option, as does laminate surfacing; 
thus ensuring consumers are not short of choice. 
The marble-look in both light and dark shades is 
exceptionally popular, with the natural veining being 
a vital addition of pattern to the kitchen. Sintered 
surfacing in various finishes remains a popular 
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choice because it can offer a very slim-line surface. 
Combining a variation of surfacing materials and 
thicknesses is still on-trend, with timber being 
included as a surfacing feature. 

The move to open-plan design in the UK has 
given rise to the popularity of the pocket-door. We 
have already seen this growing trend here in South 
Africa with pocket doors becoming more common 
over the course of 2020. The pocket door is a 
welcome addition to open plan design as it allows 
segments of the kitchen to be hidden from view. This 
is a perfect solution if there are unexpected guests 
or if you wish your kitchen to have a secret coffee 
station or a place to hide away small appliances. 
It is also an ideal solution for small space living. 
The pocket door, when closed, leaves the kitchen 
looking tidy and sleek and allows the owner to only 
open up work place areas on demand, then close 
them up again when they are not in use. Often the 
designer will add a splash of colour to the interior 
of the pocket door area so that when opened the 
space brightens up the kitchen and becomes a 
surprising little ‘hidden gem’ feature.

While feature door handles that work to a selected 
accent colour, like brass or copper, are popular; 
the majority of drawers and doors are handle-less. 
Handles are used selectively as design accents, 

while the rest of the cupboards and draws are left 
sleek with clean lines. The use of rods, channels and 
Tiptronic hardware are the most common means of 
achieving the handle-less look, with routered handle 
grip doors becoming less prominent. 

Technology has become a vital part of the UK 
kitchen. The emerging ‘connected kitchen’ is gaining 
ground, where homeowners can direct their lighting, 
oven, refrigerator, microwave, music and television 
from an app installed on their cell phones; has 
become more accessible and affordable giving rise 
to more families seeking to integrate their home 
with smart technology. WIFI enabled appliances and 
gadgets like Alexa, are fairly new to South Africa 
and not yet close to being accessible to consumers 
in general. Key appliance brands are making the 
move to have a ‘smart’ offering and it won’t be 
long before we see more South African kitchens 
integrated with smart technology. The addition of 
the boiler tap has become almost standard in many 
UK kitchens. This fantastic technology is readily 
available in South Africa, replacing your kettle and 
water filter jugs and apparatus, but still limited to 
those consumers with a generous budget. 

In overall design trends, the UK market is still 
very focused on sleek, modern, minimalistic design; 
but the contemporary country kitchen is making a 
comeback. This design theme allows the consumer 
to take the elements they love most about a more 
classic or traditional design, and tie them in with 
contemporary, and even industrial, elements. We 
have seen this design trend emerging strongly in 
South Africa with our designers creating beautiful 
work that could proudly stand alongside with those 
being created in the UK.

Traditionally the South African market follows 
slowly on the trends set in Europe, however during 
our chat with the KBSA, we were pleased to see 
how well South Africa is holding its own and how 
many of the oversees design trends are already 
being seen in the SA market either in a similar way 
to the UK or with our own unique SA twist.


